[IIIBRAND ARCHETYPE FINDER

How to use it:

1. Discover what your audience wants: Start in the middle. Identify the

Teal areas: Desires desires of your audience.. Work outw.arQS to find t_he corresponding arche-
. type(s) and the personality characteristics they will best respond to.

L) L LI T THANCO TSI oSSl 2 Discover what you naturally offer: Then start at the outside. Identify your

natural personality and the corresponding archetype(s).

3. Compare the two results: How can you adopt more of what they want

while bringing them closer to your natural style?

4. Adopt: Bring your selected personality into all your communications.

Black areas: Personality

This tool can be found in the book Influence: Powerful Communications, Positive Change by Adam Stones
adamstones.co/influence



